
WHO AM I AS A PERSON?
I am a huge people-person, optimist, and creative 
thinker. I love new interactions and meeting all kinds 
of people from around the world. I have a strong inter-
est in creating logo designs, illustrations, some pho-
tography as well as building and designing websites.
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Illustrations by Me

In this section is a collection of 
illustrations designed and illus-
trated by Jonathan Thériault.

“An illustration is a visual edito-
rial - it’s just as nuanced. Every-
thing that goes into it is a call 
you make: every color, every line 
weight, every angle.” -Charles  M 
Blow
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Brands Designed by Me

In this section is a collection of 
the brand related content that 
has been created and designed 
by Jonathan Thériault.

“A brand for a company is like 
a reputation for a person. You 
earn reputation by trying to do 
hard things well.” -Jeff Bezos
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French Version & English Version

Logo in Color & Black and White
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The Restaurant Menu
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EAT THE BEST
Where Everything We Cook, Is to Your Liking, And Our Perfection.

Breakfast

TUESDAY’S
Families of 4+

ONE MEAL HALF 

Survey based on 60 000 Canadian respondants
-28.2% Percent of children living in a home where people reported “struggling to put food 
on the table”

-11.3% Households experiencing food insecurities in 2008

-12.3% Households experiencing food insecurities in 2011

-11.5% increase in number of Canadians experiencing food insecurity

-35% of Canadian households with a lone female parent experiencing food insecurities

-5.7% of households where children sometimes go a day without eating because of food 
insecurity.

-75% Percentage of severely food insecure households which reported missing meals some 
days, and at the most extreme, going day(s) without food.

$82,033
The average profit 
of all restaurants

We take 10% of our profits and 
donate it to the families in 

Canada who live in poverty

Coffee Shop
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NOW OPEN

4.9 Million 
Canadian’s live 

in Poverty

Diner

The Fight Against 
Poverty

In conclusion, my dia-
gram strongly shows that 
my company will not only 
serve our customers the 

food they love so much; it 
will help millions of fami-
lies that are struggling and 

living in poverty

Sources: w
w

w.ufcw.ca &
 http://w

w
w.cw

p-csp.ca

infographdesignstudio.indd   1 2018-02-28   4:19:44 AM
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Photography by Me

In this section is a collection of 
photographs that were taken by 
Jonathan Thériault.

“The camera is an excuse to be 
someplace you otherwise don’t 
belong. It gives me both a point 
of connection and a point of 
seperation.” -Susan Meiselas



“Chin Up 
Princess, or 
the crown 
slips.”







Black and White



Color













“Growth is painful. Change 
is painful. But nothing is 
as painful as staying stuck 
somewhere you don’t belong. 
Deny the pain and fight”



Staged Photo

Candid Photo


